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Brand identity
Parent brand, sub brand and theory

Brand identity
BIMCO’s brand is not just the name and/or logo. It is 
everything that people experience and perceive about 
BIMCO – our visual design, what we say at meetings 
or events, the tone of our writing, how we respond to a 
members’ email and many other things.
It is important to be clear about the difference between 
our main brand, our sub brand and any products that 
use the BIMCO name.

The theory behind the identity

Rationale 
Our logo was developed to reflect our organisation as 
it stands today. It has been modernised and updated, 
while retaining some important heritage elements. 

Symbolism
The lighthouse icon represents everything that BIMCO 
stands for: our knowledge, skills, capabilities and 
experience as a leader in the global shipping industry.

Design
The logo is constructed using a modified version of 
DIN Bold Condensed to reflect the markings commonly 
found on boats, ships and tankers.
The logo shown is the master brand logo. Please see 
the next page for more logo applications and usage 
restrictions.

PARENT BRAND

BIMCO is the name of our parent brand – and above is its associated logo.
The BIMCO “member” logo is part of this parent brand. It is just an extra visual for members to use 
to clearly show they are formally part of BIMCO.

SUB BRAND

Our only official sub brand is BIMCO Informatique.
BIMCO Informatique is a separate legal entity and we use its name in a very limited manner, related to tax and finance. It does not 
have a separate logo but it will have its own clear set of relevant templates with the name clearly shown.
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